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1 Framework & Eligibility

This document sets out the criteria for MBM (Mastes in Business& Management)
programme acaeditaion. While setting the standads that acaedited povision is
expectedto meet, thesecriteria are not intendedto be so prescriptve as to stifle
innovation or to precludeothermeasueshby which quality may beassessed.

At the core of the acaeditation schemes full recognitionof the autonomyof individual
degeeawarding institutionsto offer MBM programmse and of the needfor individuals
and empbyers to have an interrationaly recognisedacaeditation processbasedon
externaland peerreview of MBM provision.

Accreditation assessethe current standads of posgradiate managemergduction offered
at aninstitution while promoting a developmental philosophy and a commitment to
continual improvement.Institutions gaining acaeditation are expectedto maintain and
demonstate this commitmentto regular improvementwithin their own programms

overthe duration of eachacaeditation period

Assessts will basetheir judgementon the overallcontextof the MBM provision under
assessmentgking into accounthe qualityof theinstitution offeringthe MBM.

TheMBM is ageneralistMasted degee.Whee aninstitutionoffers the MBM desigration
foraprogrammaewhich is recognisbly functional, or specialistin nature, the institution
is expectedo provideanexplicit rationalefor theMBM desigration.

An acaedited MBA portfolio is normaly a pre-requisite for the assessmenbf an
institution MBM porffolio; however, if an institution does not offer an MBA, then
MBM acaeditation may bepermittedin exceptional accumstances.

Collaborative Provision

An institution can choose¢he MBM programme that it wishesto put forward for
assessmentln the interest of stakeholder clariy, any programms that bearthe same
nomenchture, but are delivered differenly, must meet acaeditation standads as one
programme Closeattentionwill be paid to the programme submittedto ensue that the
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acaedited portfolio is clearto all st&keholdes. Partnerinstitutions with unaccedited
provision will be expectedto apply for acaeditation within the cument review cycle of
themulti-cente programmer

Wherean MBM programmaes to beawardedjointly by more thanoneinstitution, one
(acaedited)institution is to be desigrated the lead provider andwill beresponsibléor
what is delivered by the partnerinstitution(s). This alsoappliesto programme which
allow studentgo underte exchange®r modulesdeliveredby otherinstitutions.

Programmes that are o0franchised6 to another
portfolio and will require separate assessment and this should be sought jointly by the
institutions involved. The franchising institution will need tmyide evidence that the

quality of the franchised programme meets the accreditation criteria. There should be clear
evidence that the franchiser is regularly monitoring the performance of the franchisee. The
term O6franchised i s wa agteentet whemlylausdmficastny ¢ o
proportion of the teaching delivery and/or assessment of a programme awarded by one
institutionarecarried out by one or more other institutions



THE INSTITUTION
The assessmenbf MBM provision will take accountof the institution offering the
programme. Theinstitutionwill have:

(i) an appropriate mission, explicitly expressedand regulaly reviewed, which
reflectsits key strengths;

(i) a well-defined, credible and coheaent strategy, realisticaly reflecting its
resoucesandconstraintsaaswell asits stated mission;

(iii) well defined and implementedpolicies of governanceand continuous

improvement,with membes of the corporate community participeting in the
developmentof thesepolicies;

(iv) marketlegitimacy, secuedfinancialviability andinstitutionalcontinuity;

(V) a discrete identity and an appropriate degree of autonomy (e.g. from the wider
University) for decision making on issues such as strategic development and
resourcing with respect to educational provision and management of educational
resources;

(vi) an effective and integated organision for the managemenof acivities,
with asignificantdegreeof autonomyandcontol overits future;

(vii) identifiedits targetpopuktion and have a developedsenseof the maket
forits productsincluding meansof regularaccesgo empbyer opinion;

(viii) a clealy articulated and effective policy with regards to its relations with the
organistional and managerialworld, including a well-developed customer
orienttion.

Theinstitution shouldbe able to demonstate satisfactay outcomegrom its owninternal
and national audit processes. The institution should provide evidence that it has
respondedsuccessful to anyrecommenetionsresultingfrom theseprocesses.

Institutions shoulddemonstate that the kevel of overall resouicing is appropriate for
posgraduate/postexperiencestudents.Library, computing andreseach facilities must
be of a high standad and should be accessibleat leastelectonicaly, out of normal
working hous and at weekends. Accessto industy-standad hardware and softwae is
important,asis theavailability of businesslatabasesand literature seachfacilities.
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FACULTY

The institution dfering an accedited programme must be able to provide relevant
evidenceof thequality of teachingfrom within its facully, andthat thoseteachingon the
MBM are of the highestteachingstandads.

The institution should be able to demonstate high levels of quality acossits faculty as
evidencedby relevantmanagementeseach, scholaship and consultacy. The majority of
the MBM teachingteamshouldbeacively involvedin all threeacivities.

Facultyteachingat Mastes Level mustbeappropriately  qualified and credible.
Therefore at least 75% of the institution® teaching stdf should have a relevant
posgraduete degree.lt isexpectedhat the majority of facultywill hold aDoctarate

TheMBM teachingteamshould:
() beaware of deletesat theforefront of knowledgein the relevantmanagementield;
(ii) beable to relate their subjecto other subjectan the MBM,;

(i) havean upto-date undestandingof businespracticegainedthrough,forexample,
recentmanageriakxperience, consultap or execuive edu@tion sothat teaching
can be linked to goad practice aswell astheory

Reseach quality should beof a high standad in all areas of acivity and show some
evidenceof aninterrational dimension.

The institution should be able to demonstate that there are effective mechanismsy
which resultsfrom reseach, consultasy and contactwith the oganistional corporate
world areregularly incorporated into the MBM provision.

The institution shouldhave a well-founded faculty developmentpolicy to ensue that
faculty continuesto meethigh standads.

The MBM teachingfaculty should be of a size which cans with regard to the overall
supevision and number of participants, fully resouce the provision for which
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acaeditation is beingsought.Dueregard will begivento thefollowing factas:

(i) the needfor a critical massf core stdf to administe, deliver and managehe
MBM programmeeffectvely;

(if) new innovative approachesto delivery and learning which transcendthe
traditional concepof the schoolandtutor/studentinteraction

The institution shouldaddressthe issuesof collegiality, availability andintegration of
stdf into the total teachingand learningenvironmentof the school,including part
time faculty, faculty from anotherpart of the institution, stdf from other institutions
andpractitiones. All membes of the MBM teachingteam,irrespeatve of origin, should
be subjectto theinstitutiond quality assurancgolicy.



PROGRAMMEMANAGEMENT & STUDENT ENGAGEMENT

Mechanismsnust existto ensue adequate feedbackandresponsdo studentreactiondo
cousedelivery andcontentonthe MBM.

There should be clealy defined roles relating to the academicleadeship and
administetive responsibilitiesfor the MBM programme with individuals identified
foreach.

The institution should be able to demonstate a level and quality of administetive
supportappropriate to the sizeof the MBM provision.

Facilities should existto assistin empbymentfor full-time studentsat the conclusionof
their studieswith careerdevelopmentopportunitiesavailable for all students.

Mechanismamust be in placeto ensue that studentsgspecidly interretional students,
recave adequte pastorakcare and supportthroughout theircouseof study.

A well-eseblished andactve assoation of MBM alumniis expectedwhich provides
tangible netwaking andlifelong learningopportunitiesfor its membes.

Where couse membes have beenaway from formaleduction for an extendegeriod of
time, explicithelpin learningskills shouldbe provided.



STUDENTS

MBM programms, which canbe basedon any disciplinefirst degee,are designedo
develop Mastas level knowledge, undestanding and skills in business and
management.

There shouldbe an expecttion on the part of the provider that the studentwill be able
to fulfil the objectvesof the programmeandachievethe standad requredfor the award.
Evidencewill berequred to showrigour in proceduesand standads for admission for
example,standad testing and interviewing. If interviews are not used,evidencethat
appl i cstetemergsGave beenverified will berequred.

The MBM can beaimed at gradietesfrom any discipline,andany specificadmissions
requrementamustbe madeclearto all applicantsin the admissiongrocedues.

It is notnecessgy to requre prior work experiencdor acaeditedMBM programms, and
any such admissionsrequrements must be made clear to all applicants in the
admissionsprocedues, asvell ashaving aclearrationale withregardsto the pedaogy of
theprogramme

Evidenceof languageproficiency will be requred. Where teachingis in English,
evaluation of studentsfor whom Englishis not a first languageby IELTS, TOEFL or
interview will beexpected.

In order to maintain cohesiomnd integrity of the studentcohort andthe programme
admissionwith credit, admissiornwith advancedstandingand exemptionswould notbe
acceptedoracageditedprogrammes.

In order to achieve adequate group interaction, it is expectedthat the minimum
intake on anacaeditedprogrammewould beacohort sizeof at least20.

In orderto ensue programmediversity andsustairbility, individual cohortsshouldbe
interretionaly diverseandbalancedvhere possible.

Single CompanyandConsortiaprogramme may be acaeditedprovidedthat final
decisionson admissions studentprogress, curriculum, assessmenand award of the
degeeremainunderthe contol of theinstitution.
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PURPOSEAND OUTCOMES

The MBM should prepae gradwtes for a caeer in businessand managementby
developingskills at a professionalevel; or to prepae gradwuatesfor reseach or further
study inbusinesand management.

Thepurposeof the programmeof study isto:

(i) develop knowledge, at an advancedlevel, of organistions, their managemenand the
environmentin which they opesate;

(ii) develop a gradwete® ability to apply their knowledgeand undestanding of
businesgnd managementto complex issuedoth systenatically and creatively, to
improve busines@and managemenforactice;

(iif) develop an undestanding and provide experienceof global businessissues,
including the potential contributionthat businesscan mae to solving these
ISSUes;

(iv) develop an undestanding of responsiblerisk managementand sustairable
valuecredtion on the basisof the environmental, socialand governancempacts
of business;

(V) encouragdifelong learningandpersonaldevelopment

Each individual programme should have clealy stated aims, objecives and learning
outcomesLearningoutcomesshouldbe clearandexplicit in describingwhat participants

are expected to know and be able to do as a result of the programme. They should make clear
the ways in which the institution recognises and assesses intellectual, analytical, personal and
enterprise qualities as well as the specific knowledge develop#telprogramme.

The aims and learning outcomesshould be designedto specificaly address the
particularneedsof the studentcohort, especidly with regards to the rangeof previous
degee disciplines and/or level of prior work experience,as stipulated in the
programmeadmissiorrequrementsandtargetmarket.

In termsof knowledgeandundestandim, it is expectedhat an MBM gradiete will be

ableto:
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(i) draw on genericknowledgeand skills from their first degeeand undestand
how it can beusedeffectively in anorganisational context;

(ii) demonstate relevant knowledgeand undestandingof organisations and their
stakeholdes, the external contextin which they opemte and how they are
managedrom asustaimbleandlong term pespecive;

(iii) integrate their learning from a range of subject areas to form a holistic
undestandingof business

Employers canexpectgradiates,overtime, to:

(i) apply their knowledgeand intellectual skills consisterily in a business
context;

(i) dealwith complex issuesystenatically andcreatively;

(ii) make soundjudgementswith incomplete data and communi@e conclusions

clealy to arangeof audiences;

(iv) be proacive in recognisingthe needfor changeand be able to managethat
change;

(V) be adaptable and demonstate originality, insight and critical reflection in
problemsituations;

(vi) make decisionan complexandunpredicible situations,andin aprofessional
andethicalmanner;

(vii) evaluateandintegate theay andpractice;

(viii) opete effectively in avariety of teamroles,taking theleadwhere appropriate;

(ix) be sel-directed and able to act autonomouly in planning and

implementing projects;and,
(X) take responsibility for continuing to develop their knowledgeandskills

When assessinghe overallquality of the programmeconsideation will begivento the
value added by the MBM programmeto careerenty and development. The views and
experiencesof appropriate alumni, empbyers and sponses will also be sought. The
transfer of learningfrom the programmeto the placeof work will be evaluated, and
evidencethat theseoutcomesare beingmet by gradietesin the workplaceis expected.
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